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Grafstrom, M., Jonsson, A., Stig, O. & Strannegard, L. (2017) En beréttelse om organisering [A story on
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World. London: Routledge.
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Strannegérd, L. & Pallas, J. (2010) eds. Féretag och media [Companies and the Media]. Malmd: Liber.
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Stockholm: Raster Forlag.

Strannegérd, L. (2003), ed. Avhandlingen — om att formas till forskare [The dissertation: On the formation of a
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18, No. 3, pp. 119-122.

Salzer-Morling, M. & Strannegérd, L. (2007) Ain’t Misbehavin’: Consumption in a moralised brandscape.
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Holmberg, I. & Strannegard, L. (2005) Leadership voices: The ideology of the new economy. Leadership, Vol.
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Dobers, P. & Strannegérd, L. (2004) The cocoon: A traveling space. Organization. Vol. 14, No. 6, pp. 825-848.

Berglund, J., Strannegérd, L. & Tillberg, U. (2004) High-touch and high-tech: Paradoxical rhetoric in a bank
merger. Scandinavian Journal of Management, Vol. 20, No. 4, pp. 335-355.

Salzer-Morling, M. & Strannegérd, L. (2004) The silence of the brands. European Journal of Marketing. Vol.
38, No. 1, pp. 224-238.



Dobers, P., Strannegard L. & Wolff, R. (2001) Knowledge interests in corporate environmental management.
Business Strategy and the Environment, Vol. 10, No. 4, pp. 335-343.

Strannegérd, L. (2001) Black-boxing eco-modernization: Nature and market discourses in leadership practice.
Global Focus. The International Journal of Business, Economics, and Social Policy, Vol. 13, No. 2, pp. 11-23.

Dobers, P. & Strannegérd, L. (2001) Loveable networks: A story of affection, attraction and treachery. Journal
of Organizational Change Management, Vol. 14, No. 3., pp. 28-49.

Strannegérd, L. (2000) Flexible couplings: Combining business goals and environmental concern. Business
Strategy and the Environment. Vol. 9, No. 3, pp. 163—174.

Boons, F. & Strannegard, L. (2000) Organizations coping with their natural environment: a laboratory for
institutionalisation? International Studies of Management and Organization, Vol. 30, No. 3., pp. 6-17.
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scenarios. Greener Management International, Autumn 1998, Issue 23, pp. 53—67.
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Strannegérd, L. (2014) Read, Write and Get it Right. In Héllgren, M. (ed.) Reflections on a Scientific Career.
Copenhagen: Copenhagen Business School Press.

Strannegérd, L. (2014) Doktorns verklighet: kitsch, karridr och kénslor. [The doctor’s reality: Kitsch, career and
emotions] In Eldén, S. & Jonsson, A. (eds.) Efter festen: om konsten att utvecklas fran doktor till docent, eller en
overlevnadsguide for den postdoktorala tillvaron [ After the party: on the art of developing from a PhD into an
associate professor, or a survival guide for post-doctoral life]. Lund: Studentlitteratur.

Strannegérd, L. (2013) The Triumph of Feelings: On the Power of Imagery in Business. In Reuter, M.,
Wijkstrom, F. & Kristensson Uggla, B. (eds.) Trust and Organizations — Confidence Across Borders. London:
Palgrave Macmillan.
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Sustainable Society: Identity Work for Engineers]. In Asztalos Morell, I. & Eriksson, Y. (eds.) Bilden
av ingenjoren [The image of the engineer]. Stockholm: Carlssons Bokforlag.

Stenstrom, E. & Strannegard, L. (2013) “Kreativt kapital” [Creative capital], in Stenstrom, E. & Strannegéard, L.
(eds.), Kreativt kapital: ledning och organisering i kulturella och kreativa néringar [Creative capital — Leading
and organizing in cultural and creative industries], Stockholm: 8tto.

Levin, S., Stenstrom, E., Strannegard, L. & Wikberg, E. (2013) “Kreativitet och kapital pa arkitektkontoret™
[Creativity and capital at the architectural office], in Stenstrom, E. & Strannegard, L. (eds.), Kreativt kapital:
ledning och organisering i kulturella och kreativa néringar [Creative capital — Leading and organizing in
cultural and creative industries], Stockholm: 8tto.

Stenstrom, E. & Strannegard, L. (2013) “En kreativ méngfald” [A creative diversity], in Stenstrom, E. &
Strannegérd, L. (eds.), Kreativt kapital: ledning och organisering i kulturella och kreativa ndringar [Creative
capital — Leading and organizing in cultural and creative industries], Stockholm: 8tto.

Strannegérd, L. (2012) Kénslans triumf — om framtrddande bilder i ndringslivet. [The triumph of emotions: on
striking images in business life]. In Kristensson Uggla, B., Wijkstrom, F. & Reuter, M. (eds.) Vem i hela
vdrlden kan man lita pa — fortroende i teori och praktik [Who in the world can we believe in? Trust in theory
and practice]. Lund: Studentlitteratur.



Strannegérd, L. (2012) “Leadership and entreprencurial professional service firms.” In Reihlen, M. &
Werr, A. (eds.) Handbook of Research on Entrepreneurship in Professional Service Firms.
Cheltenham: Edward Elgar.

Strannegérd, L. (2011) Med uppdrag att berdtta [Mission to tell]. Introductory chapter in Anders Dahlvig’s book
Med uppdrag att vixa [Mission to grow]. Lund: Studentlitteratur.

Strannegérd, L. (2010) Vad séljer foretag? [What do companies sell?] In Brunsson, N., ed., Foretagsekonomins
fragor [Questions of business administration]. Stockholm: Norstedts.

Strannegérd, L. & Pallas, J. (2010). Ett medialiserat naringsliv [Medialized business]. In Strannegérd, L. &
Pallas, J. (eds.). Foretag och media [Companies and the media]. Malmo: Liber.

Schilling, A. & Strannegérd, L. (2010). Osynliga hdnder och synligt resultat: om kommunikationskonsulters
arbete. [Invisible hands and visible results. On the work of communication consultants]. In Strannegard, L. &
Pallas, J. (eds.). Foretag och media [Companies and the media]. Malmo: Liber.

Strannegérd, L. (2009) Medialized Leadership. In Grafstrom, M., Sahlin, K. & Wedlin, L. (eds.) Exploring the
worlds of Mercury and Minerva. Uppsala: Acta Upsaliensis.

Strannegérd, L. & Jonsson, S. (2009) Ledarskapets lockelse [The lure of leadership]. In Strannegérd, L. &
Jonsson, S. (2009) eds. Ledarskapsboken [The leadership book]. Malmé: Liber.

Strannegérd, L. (2009) For Real? On Authentic Experiences. In Thermenius, J. & Mencak, D .(eds.) Konstfack
Degree Exhibition Catalogue. Stockholm: Konstfack, The University College of Arts, Crafts and Design.

Strannegérd, L. (2008) A Contemporary Grand Tour. In Strannegérd, L. & Hansson, M. (eds) Global
Wanderings: Reports From a Contemporary Grand Tour. Stockholm: IFL Executive Education at Stockholm
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Strannegérd, L. (2007) Fran det ena till det andra — om ledarskap som dversdttningspraktik [From one thing to
the other: On leadership as translation practices]. In Rehn, A. & Kérreman, D. (eds.) Den nya organisationsidran
[The new organizational theory]. Lund: Liber.

Strannegérd, L. (2007) Kvalitet som autenticitet [Quality as authenticity]. In Strannegard, L. (ed.) Den omdtbara
kvaliteten [Unmeasurable quality]. Norstedts: Norstedts Akademiska Forlag.

Strannegérd, L. (2007) Kvalitet pa4 modet [Quality in fashion]. In Strannegard, L. (ed.) Den omdtbara kvaliteten
[Unmeasurable quality]. Norstedts: Norstedts Akademiska Forlag.

Strannegérd, L. (2006) Hoppets stjarnor [Stars of hope]. In Agerman, P. & Pineus, L. (eds.) Framgdng [Success].
Stockholm: Affarsvirlden forlag.

Strannegérd, L. (2006) En estetiserad ekonomi — om det arliga designaret [An estheticized economy — On the
annual year of design]. Nationalmuseum: Nationalmuseums Arsbok 2006: Om Design [The National Museum’s
Yearbook, 2006: On design].

Strannegérd, L. (2005) Varumarken och konsten [Trademarks and art]. In Malmquist, K. & Olof-Ors, M. (eds.)
Samtidskonst for ldrare [Contemporary art for teachers]. Stockholm: Lérarforbundet & Moderna museet.

Strannegérd, L. (2005) Sobre a Foto da Capa: Quase 1a. In Davel, E. & Catarina de Oliveira Lopes Melo (eds.)
Geréncia em Acdo. Singularidades e Dilemas do Trabalho Gerencial. Rio de Janeiro, Brazil: Editora FGV
Fundac@o Getulio Vargas.

Strannegérd, L. & Bergstrom, O. (2004) Temporary stars: The rise and fall of a talent agency. In Westenholz, A.
& Torben Elgaard Jensen (eds.) Identity in the age of the new economy: Life in temporary and scattered work
practice. Camberley, U.K.: Edward Elgar.

Salzer-Morling, M. & Strannegard, L. (2004) Leadership in a branded world. In Chowdhury, S. (ed.) Next
generation business handbook. New York: John Wiley & Sons.



Strannegérd, L. (2003) Att leda och bli ledd — om akademiskt ledarskap i avhandlandet [To lead and to be led:
On academic leadership in dissertation work]. In Strannegard, L. (ed.) Avhandlingen — om att formas till forskare
[The dissertation: On the formation of a researcher]. Lund: Studentlitteratur.

Strannegérd, L. (2003) Ledning pa nytt — inifran Internetkonsulten.[Leading anew: Inside the internet
consultant]. In Sandberg, A. (ed.) Ledning for alla? Perspektivbrytningar i arbetsliv och foretagsledning
[Leading everyone? Shifts in perspective in working life and company management], 4th edition. Stockholm:
SNS Forlag.

Strannegérd, L. (2003) Organisationer som nyskapare och ordningskapare [Organizations as creators and as
organizers]. In Emilson, A. (ed.) Pa vig mot det ovintade: Friktion [Towards the unexpected: Friction].
Stockholm: Raster Forlag.

Dobers, P. & Strannegérd, L. (2002) Head Home. In Schwartz-Clauss, M. & Alexander von Vegesack (eds.)
Living in Motion — Design & Architecture for Flexible Dwelling. Weil am Rhein: Vitra Design Museum. Also
published in German as “Auf dem Heimweg,” in Mobiles Wohnen, Mathias Schwartz-Clauss and Alexander von
Vegesack (eds.). Weil am Rhein: Vitra Design Museum. Also published in Spanish as “Rumbo a casa,” in Living
in motio.. Diseno y arquitectura para el hogar flexible, Mathias Schwartz-Clauss and Alexander von Vegesack
(eds.). Weil am Rhein: Vitra Design Museum.

Strannegérd, L. (2002) Shoppingens anatomi — byggnaden styr begéren [The anatomy of shopping: The building
shapes desire]. In Holmberg, 1. & Wiman, M. (eds.) En varumdrkt virld [ A trademarked world]. Malmo: Liber.

Salzer-Morling, M. & Strannegérd, L. (2002) Det utmairkta teckenspraket — om intryck, uttryck och avtryck i
varumdrkesvérlden. In Holmberg, 1. & Holger, L. (eds.) Identitet — om varumdirken, tecken och symboler.
Stockholm: Raster Forlag & Nationalmuseum. Also published in English as The Excellent Sign Language, in
Holmberg, I. & Holger, L. (eds.) Identity: Trademarks, logotypes and symbols. Stockholm: Raster Forlag and
National Museum of Fine Arts.

Holmberg, 1., Salzer-Morling, M. & Strannegérd, L. (2002) The Idea of a New Economy. In Holmberg, 1.,
Salzer-Morling, M. & Strannegérd, L. (eds.) Stuck in the Future: Tracing the New Economy. Stockholm: Book
House Publishing.

Strannegérd, L. (2002) Nothing Compares to the New. In Holmberg, 1., Salzer-Moérling, M. & Strannegard, L.
(eds.) Stuck in the Future: Tracing the New Economy. Stockholm: Book House Publishing.

Holmberg, I. & Strannegard, L. (2002) The Ideology of the New Economy. In Holmberg, 1., Salzer-Morling, M.
& Strannegard, L. (eds.) Stuck in the Future: Tracing the New Economy. Stockholm: Book House Publishing.

Holmberg, 1., Salzer-Morling, M. & Strannegérd, L. (2002) Epilogue: Creating the Future. In Holmberg, 1.,
Salzer-Morling, M. & Strannegard, L. (eds.) Stuck in the Future: Tracing the New Economy. Stockholm: Book
House Publishing.

Kestemont, M-P. & Strannegérd, L. (1999) Introduction. In Kestemont, M-P. & Ytterhus, B. (eds.)
Environmental Management in Europe. Louvain: Université Catholique de Louvain.

Bartolomeo, M., Strannegérd, L. & Wolff, R. (1999) Environmental Management as a Learning Process. In
Kestemont, M-P. & Ytterhus, B. (eds.) Environmental Management in Europe. Louvain: Université Catholique
de Louvain.

Strannegérd, L. (1999) Fitting Business with the Environment. Legitimacy or Rationality? In Dobers, P. and
Wolff, R. (eds.) Contemporary Nordic Research in Corporate Environmental Management (Gothenburg: BAS
Publishers, 1999), pp. 221-233.

Belz, F. and Strannegard, L. (1997) Introduction. In Belz, F. & Strannegard, L. (eds.) International Business
Environmental Barometer 1997. Oslo: Cappelen Akademisk Forlag, pp. 1-16.

Belz, F. and Strannegéard, L. (1997) International Comparison. In Belz, F. & Strannegard, L. (eds.) International
Business Environmental Barometer 1997. Oslo: Cappelen Akademisk Forlag, pp. 141-170.



Belz, F. Kestemont, M-P. and Strannegérd, L. (1997) Outlook. In Belz, F. & Strannegard, L. (eds.) International
Business Environmental Barometer 1997. Oslo: Cappelen Akademisk Forlag, pp. 171-178.

Strannegérd, L, Adolfsson, P. and Wolff, R. (1996) Svenska miljobarometern 1995-1996: En studie av trender i
svenska foretags miljobeteende [Swedish environmental barometer: A study of trends in Swedish firms’
environmental behavior]. In Dobers, P. & Wolff, R. Miljostrategier — ett foretagsekonomiskt perspektiv
[Environmental strategies: A business administration approach]. Second edition. Stockholm: Nerenius &
Santérus, pp. 25-44.

Belz, F. & Strannegard, L. (1996) Environmental management in Sweden and Switzerland: Empirical results of a
comparative study. In Ulhei, J.P. & Madsen, H. (eds.) Industry and the Environment. Practical Applications of
Environmental Management Approaches in Business. Aarhus: Aarhus Business School.

Strannegérd, L. (1995) Kundorienterad miljostrategi — fallet Hemkop [Customer-oriented environmental
strategy: The case of Hemkdp]. In Dobers, P. & Wolff, R. Miljostrategier — ett foretagsekonomiskt perspektiv
[Environmental strategies: A business administration approach]. Stockholm: Nerenius & Santérus.

PUBLISHED BOOK REVIEWS

Strannegérd, L. (2010) Perception and Organization: Art, Music, Media, by Alexander Styhre. In Scandinavian
Journal of Management, Vol. 26, No. 3, pp. 332-333.

Strannegérd, L. (2009) Industrial Cool, by Robert Willim. In Féretagsminnen. Tidskrift fran Centrum for
Niringslivshistoria [Company memories: Journal of the center for business history], No. 2, pp. 31-33.

Strannegérd, L. (2007) Samhall — att bli normal i en onormal organization [Samhall: Being normal in an
abnormal organization], by Mikael Holmqvist, SNS forlag. In Scandinavian Journal of Management, Vol. 23.
Issue 1, pp. 99-102.

Strannegérd, L. (2006) Den ddir marknaden. Om utbyten, normer och bilder [ That market: On the interchange of
norms and images], edited by Claes-Fredrik Helgesson, Hans Kjellberg & Anders Liljenberg. In Scandinavian
Journal of Management.Vol. 22, Issue 2, pp. 178—-180.

Strannegérd, L. (2005) Den goda nepotismen. Om Nepotism — en historia om gener, pengar och politik [trans. of
In Praise of Nepotism: A Natural History], by Adam Bellow. In Affdrsvdriden [Business world], No. 39, 28
September 2005, p. 71ff.

Strannegérd, L. (2005) All Marketers are Liars: The Power of Telling Authentic Stories in a Low-Trust World,
by Seth Godin. In Affdrsvdriden, No. 34, 24 August 2005, p. 64 ff.

Strannegérd, L. (2005) Winning — Jack Welch och ledarskapsidealet som aldrig gar ur tiden [Review of Winning,
by Jack Welch]. In Afférsvdirlden, No. 23, 9 June 2005, p. 64 ff.

Strannegérd, L. (2005) I huvudet pa John McEnroe [trans. of On Being John McEnroe] by Tim Adams. In
Afférsvirlden, No. 18, 4 May 2005, p. 64 ff.

Strannegérd, L. (2005) Skola for samhéllsfaror? [Review of Managers, not MBAs, by Henry Mintzberg.] In
Afférsvirlden, No. 15, 13 April 2005, p. 72 ff.

Strannegérd, L. (2005) The Rise of the Creative Class and How it is Transforming Work, Leisure, Community
and Everyday Life, by Richard Florida. In Affdrsvériden, No. 6, 9 February 2005, p. 56 ff.

Strannegérd, L. (2003) Sagan om Adcore [The story of Adcore], by Karl Agerup. In Féretagsminnen. Tidskrift
fran foreningen Stockholms foretagsminnen [Company memories: Journal of the center for business history], p.
25 ff.



Strannegérd, L. (1999) Ledning av foretag och forvaltningar [Leading firms and public administration], edited
by Rolf Lind and Géran Arvidsson. In Scandinavian Journal of Management, Vol. 15, p. 323-326.

Strannegérd, L. (1998) Den populdra managementkulturen — om produktion och spridning av “kunskap” om
foretagsledning [ The popular management culture: On the production and distribution of “knowledge” about
corporate management], by Staffan Furusten. In Scandinavian Journal of Management, Vol. 14. No. 1/2, p. 125-
127.

ARTICLES AND REPORTS

Strannegérd, L., Wikberg, E. & Edman, F (2019) Ryktet om naringslivets obildning stdimmer inte [The rumour
of lack of Bildnung in business is incorrect]. Dagens Industri. Debatt, Jul 2, p 3.

Strannegérd, L. (2019) Utan antikens historia i ldroplanen riskeras Sveriges konkurrenskraft [Without history
Sweden’s competitiveness is jeopardized]. Dagens Nyheter, DN Debatt, Oct 1, p 4.

Strannegérd, L. (2019) Den klassiska bildningstanken maste uppvérderas [The classic idea of Bildnung needs to
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Strannegérd, L (2019) Ménniska i en digital tid. [Being Human in a digital Era] Signum, March 8, p 7.

Strannegérd, L. (2018) Boken om Handels beféster fordomar och stereotyper [The book on SSE sustains
prejudice and stereotypes]. Dagens Nyheter. Kultur, Oct 15, p 3.

Strannegérd, L. (2018) Vi vill ldra studenterna att tdnka sjdlva [We want to teach the students how to think for
themselves]. Dagens Nyheter. Kulturdebatt, Sept 10, p 3.

Strannegérd, L. (2018) Kulturens fria identitet maste stirkas [The free identity in Culture needs to be
strengthened]. Dagens Nyheter. Kultur, March 8, p 3.
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